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Marketing Activities

Give Feedback

FORCAS

L0 K0

Marketing Activities mayutest_a art List Flow  Schedule Results

£ mayute X Y [gnewie O campaisn Actions = | @view Campalon Members

J Use ANY filters

| Collapse All Expand All

v @ F7ALk
v [ 01_Operation » 1- [FORCASD] #—%"w k

v [ 1-4_Notification

[FORCASD] ¥ —%"v b: is * Tiert O -
v [ 1-4-1_Slack Alert
v mm Slacki&E
B y 2- [FORCAS] ¥F/I\258 o x
v TA K
Fa mayutest [FORCAS] #5/\548: contains v AMIRE (BUE% - TH)

!Q mayutest_a

v [ 1-5_Integration » 3- [FORCAS] #¢¥8%L >y o X

VVVVVVIVVVVVVVVVVVIVYVYY

@ mayutest1111 [FORCAS] ##B%L>Y: contains “ (4) 200~299; 300~499; 500~999; 1,000~
QQ mayutest_forcas form
v [ 02_Campaign N
y 4- [FORCAS] ¥+UA# o X

v [ 2-1_Event

[FORCAS] ¥#VU#: contains v SaaSRYF v —f¥

v [ 2-1-1_Seminar
v [ FY2019_Seminar
v [ 2019 _Seminar_Closed
v B FS_20190515 5K

v g Invitation Mail@ (|

* Auto-Save: Oct 27, 11:11 PM JST

[FORCAS] ¥+ U
[FORCAS] >+ U (L)
[FORCAS] =ERtHE
[FORCAS] £#tURL
[FORCAS] &4t

[FORCAS] #F/I\G88
[FORCAS] #5544 (L)
[FORCAS] %R X5
[FORCAS] 35 A%4E (L)
[FORCAS] %RH5%
[FORCAS] #5454 (L)
[FORCAS] REiA

[FORCAS] REH (L)
[FORCAS] EEHR (I\H)
[FORCAS] EEHR (KHH)
[FORCAS] EEXR (FhH4)

[FORCAS] {EFT 50
[FORCAS] 7A¢E¥#
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BEH Ry —F, BRERFICA—ILHLS T

B3 Adobe Marketo Engage My Marketo  Marketing Activities 0 / s Admin Give Feedback
Marketing Activities Invitation Mail Smart List Schedule Results
02 Y ) : -
W New + .. Campaign Actions + &% View Campaign Members ()
[ FYzuzu_deminar - - o
- 3 FY2021_Seminar Email: -- Do Nothing - @ B8
> [ 2021_Seminar_Active Search...
Choice 12+
v [ 2021_Seminar_Closed = Marketin;
Bus If: Member of Smar in UZI.EEEIF—HRAE ~ B 2
v J Send Email
EE Email:  FS_2020 3797 @ g i esicenS
v 7 oo_tkkxm O Wait
Choice 13¥ Add to List
@e, Invitation Mail S ACCI0TS
If: i FS_20200916_Marketing N R fi List
% Invitation Mail (ENT) Member of Smar in % _Marketing <% Remove from Lisf
Email: FS_2020 37—9% @ 8 ) Interesting Moment
g, Invitation Mail (MABAR) 3
Choice 14 @ senc Al
Y% Invitation Mail (SMB) Change Score
. . : S ey If: : i oy T : i
¥ Invitation Mail (Bifit I F—HAE) FS_Tier (A) 1S (7) BD Tier; SM Tier; SM Tier1; =} Change Data Value
,O Invitation Mail (HH&£%) Bl F5.2020 87 =93 a4 8 1@ Programs
¥ Invitation Mail (4E%%) Choice 15 & Change Program Status
> OO BEXYRL If: FS_BERBH(A) greater than 500 2 Change Program Success
> [ 01 Defalt Email: FS_20200¢ F—4v - @ O @ Change Program Member Data
% Add to Engagement Program
> B 02_U=A Y RX—IL T 5 e e
%2 Change Engagement Program Caden
> 07 03 t3+—ignE ) ) ) ) )
If: FS_Tier (A) is (3) Rev Tier3; US Tier1; US Tier ‘% Change Engagement Program Strean
> B FS_20210107_EAMBEENELRRY Email: FS_20200¢ F—5% - @ B a i Special
CEE e anninT1n = A= o e =
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Choice 7 #

Choice 8+

If:

Email:

Default Choice

Email:

FESEHI : R TE—T VMRS EH Ay E—ZHER

FS_Webt — contains Marketo

: FS_20190710_t X #—.invitation (Marketo#E A 2%£)

FS_ Y+ U+ contains MAHY—EZX
FS_20190710_t X #—.invitation (MAEA )

FS_20190710_tz X +—.invitation (ZD4ts)

Note: Only the first matching

/@

d 8

!
choice applies

Subject:
[Marketoa—H ¥k 1]
XXX XXXX
Subject:
[MAZE A 1 —H4Em1F])
) 9.0.9.9.90.0.0.9.0.¢
Subject:
[BtoB1t 3k #4k[M 1]

XXXXXXXXXX
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BRsr G ASEELLVERE
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Incoming Webhook

e : ACT NOW

B—TIRMEIMRO, EEFHIERIC
WWEIGEREN—VTELIAAL
Incoming Webhook THL

Please note, this is a legacy custom integration - an outdated way for teams to
integrate with Slack. These integratg
deprecated and possibly removed i
Instead, we suggest that you check

Admin Give Feedback as O O g‘@

Admin... &% &

© Tags
|ncoming Webhooks are a Simple W, 213 Database Management (Alert] Inquiry search..
. (¥ Field Management < [Alert] Demo Request_commercial
into SIaCk' TheY make use Of norma] &7 Marketo Custom Activities < [Alert] Demo Request_strtegic
Which includes the message and a f| 47 Marketo Custom Objects 2y < [Alert] Demo Request_User
@ Salesforce Objects Sync URL: https://hooks.slack.com/services/T02DQ211A/B8HPS2150/cjFG < [Alert] Document Request
Message Attachments can also be u =< ntegration BT 00UBOLrupXOK % [Alert] Document Request_comme:
S Salesk Payload Template: payload={"text": "&FI&EHH D F L7 | \nSFDC : https://forca @ [Aert] D a etrieni
. alesforce i or (L): e ocument Request_strtegic
ri A s.my.salesforce.com/{{lead.SFDC Id}} \nTier : {{lead.FS_Tier (L):d
ICth formatted messages that Star # sales Insight efault=TierA}A\nFS_Score : {{lead.FS_2Z 17 :default=7 LU }\nSt < [Alert] Document Request_User
- . age : {{lead. 2T —}\nCompany : {{company.Company Nam
& Landing Pages e}} \nDepartment : {{lead.B3E4}} \nName : {{lead.Last Nam o (B (EREo R
@ Munchkin e}}{lead.First Name}AnFSs URL : {lead.FS_FORCASSalesURL}} <% [Alert] FSS_Document Request

@ Web Services \ninquiry : {{lead.Z D RF I FIRPAN----remmemmmemmmmememmeeeeee \n’§ - [Alert] Inquiry
& : {{lead.FS_f¥E: A %

4+’ LaunchPoint RéquissETaken - < [Alert] Inquiry _User
Encoding: <% [Alert] Inquiry_commercial
5 Sales Connect Request Type: POST < [Alert] Inquiry_strtegic
/4 Single Sign-On Response Format: None < [Alert] Web Activity
@ Adobe Experience Manager Used By: 1 < [Alert] White Paper
Adobe Organization Mapping < [Alert] White Paper_commercial
+11 Program Analysis < [Alert] White Paper_strtegic
ar < [Alert] White Paper_User

b32.markets OnlyMode# |



#8405 : ACT NOW x ENTEE/HRSAT—HHER

Marketing Activities

Give Feedback

Marketing Activities
£ search Y

v@ FoALb
v [0 01_Operation
> 3 1-1_Passer
> [[7 1-2_Staging
> 03 1-3_Scoring
v [0 1-4_Notification
v [ 1-4-1_Slack Alert
¥ Slack_Ad
’ Slack _Case
5@ Slack_Demo Request
§° Slack_Document Request|
%@ Slack_Inquiry
% Slack_Web Activity
%@ Slack_ WP

e
L=

v

Slack
> B3
>
> B3

=
3

1-5_Integration
1-6_Unsubscribe
1-7_LeadCreate
FS_FY2019_3Q7 5+ 7 > ]

> [ 02_Campaign

. Bm AN Acbaaaan

Slack_Inquiry Smart List Flo Schedule Results
@ New = CampaignActions * & View Campaign Members B  : Active G ign changes take effect
Collapse All [SGELGR * Auto-Save: no changes
-+ 10 - Call Webhook o X Search...
= Add Choice = ‘B Marketing
(=3 Send Email
Choice 1=
@ Wait
If: FS_ 237 viis ~ 100 b <3 Add to List
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