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June and August 2022 Release Highlights

ADOBE MARKETO ENGAGE AND MARKETO MEASURE

%

=

Integrated Innovation For Future-proof Investments
Ecosystem Experience
* Self-Service Flow S * Dynamic Chat Enhancements * Additional Features in
elf->ervice Flow Steps y the Next-Generation
* Sales Insight Permission Set Experience
* My Marketo Tile Update- Sales * Updates to Landing Pages and
Insight Actions Forms

* Munchkin Protocol
Agnostic Link Tracking
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Meet the Team

Ambika Shetty Andy Paul Steven Vanderberg John Dictson

Nilesh Dalvi Tina Tseng Kenneth Elkington
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Sales Insight —
Actions

Ambika Shetty &

Andy Paul
Product Managers
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Sales Insight Actions
Salesforce CRM

Accelerate prospecting efforts with marketing-powered
intelligence and engagement tools together in a single
workflow

3 Accelerate your sales team's inbound effectiveness with new
sales actions layered with marketing insights

L Ann N n
~ +100 ::: ()M Lead Actions ~ co [

4 D

Ambika's Timeline (pxt50days) Account M Y
3 Improve personalization for customer experience teams with a ; , (EmEE A os & m3 B S tchomichmecamigy %
. pe . . .. A4 © ¢ speit
unified view of all your sales and marketing activity data = .. D G- 5 Skt otk s
. . D Filled out web form 427/2020 159 PM
available in both Marketo Engage and CRM 5 = 19— — j
LS (] -[Summll]ﬂlﬂ]TlEkEIsSElllrnglkuHulcakes .
3 e S
i Acgount () Contact =

3 Increase sales efficiencies with a native CRM experience so
sellers can focus on a single pane of glass

Multi-step sales
7J-) engagement

One-click sal Int ted dial
ne-click sales niegrated aialer @ Task Management

: email templates w/ recording
campaigns




Sales Insight Actions Enhancements

Increase ease of access to Sales Insight Actions

@ Streamline access to Sales Insight Actions for Marketo users

e Tile available in My Marketo to navigate Marketo
users to their Sales Insight Actions instance

* Control which Marketo users have access to the tile
via user permission settings in Marketo

F\\ Adobe

Sales Insight
Actions

B Adobe Marketo Engage My Marketo ~ Marketing Activities ~ Design Studio  Database  Analytics ~ Admin Give Feedback | msiwwoiint O FE ©

History...

=0 History
[a] People By Status

3 Email Template 01 Marketing Activities Design Studio Database Analytics
 5C033122

Test SmartList Leads
<7 Test Leads
A/ Email Token Test - LM-162226
&8 All People
8] Email Performance Email Insights Communi ity Sales Insight Actions
(3 Success Only
{3 Success with Detours
&) Web Page Activity
] Opportunity Influence Analyzer

changeowner

Test Leads SmartList
) BatchCampaign1
o changeowner

&) Email Link Performance
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@ Sales Insight - Salesforce

Ambika Shetty
Senior Product Manager
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Sales Insight -

Introducing Permission Sets for Sales Insights (Salesforce) Solestorce

* Admins can now provide access to Sales Insight panels
within Salesforce CRM using "Marketo App" permission
set

* The permission set includes objects, apex classes, and
visualforce pages required to access all Sales Insight

features

* Available in Salesforce Classic and Lightning

F\\ Adobe

Permission Set Assignments

Ambika Shetty

Save | Cancel

Available Permizsion Sats Enabled Permission Sets
Buyer Marketo App Access
Buyer Manager
CRM User Add
Commerce Admin [ »]

Merchandiser

Sales Cloud User

Salesforce CMS Integration Admin
Salesforce Console User

Security Center Integration User
Service Cloud User

Remowve

Save Cancel
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Dynamic Chat Integration (Salesforce)

- Dynamic Chat activities will now be available in Sales
Insight panel which sellers can leverage in their
prospecting efforts

Sales Insight -

Salesforce

Home Leads Accounts Contacts Opportunities (UL Marketo Sales insight Conflg _Reports Dashhoards _Marksto Sales Outbox +

- Contact and Account panels will include detailed
information on “Engaged Dialogue”, “Scheduled
Appointment”, “Reached Goal” activities

- Elevate your marketing-sales alignment strategy through
the Global Chat tab which includes chat activities of all
prospects owned by a sales rep

- Available in Salesforce Classic and Lightning

Engaged Dialogue EMEA- New Prospect Dialogue

F\\ Adobe

A Insights Interesting Moments Score Web Activity Email Call Chat

9/8/2021, 6:08 PM

8/30/2021,2:29 PM

8/30/2021, 2:35 PM

8/30/2021, 2:39 PM

11/24/2020 4:00 PM

6/16/2021,11:34 AM

1/29/2020 4:00 PM

6/8/2021,4:33 PM

* %k ; =

™ Engaged Dialogue X

B BestBets My WatchList Web Activity Anonymous Web Activity MyEmail Call  Chat

Scheduled Appaintment

EMEA- New Prospect Dialogue
https://d09000007vkkwea0-develof

Completed
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Dynamic Chat

John Dictson
Senior Product Manager
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Dynamic Chat E3)) oynamic chat

Drive engagement and conversions with interactive, personalized
conversations for every web visitor

@ Features and enhancements recently released

e Stream Designer usability enhancements

B  Content Marketing Case study
. . R D t +
* Enhanced Dialogue reporting ; ) ) chee sppcimen i) P ot
T ] Informat pts e
v
tH]) Appointment Schedul +
[ s +

e Ability to un-sync unused attributes

{| Schedule appointment
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Dynamic Chat
Drive engagement and conversions with interactive, personalized
conversations for every web visitor

@ Features and enhancements coming soon

e Advanced calendar routing rules
* Upload custom chatbot avatar
e Access chat transcripts

* Enable / disable all Dialogues at once

F\\ Adobe

E] Dynamic Chat

Hi, what can | do for you?

Are you looking to do any

one of these?

Creative Cloud for:  Individuals ~ Students & Teachers ~ Business

Topic

o Are you an existing customer
FOR STUDENTS AND TEACHERS FOR BUSINESS with us?

Don't miss the best deal of the year. 25% off. Go team.

Black Friday special. Save on any Creative Cloud for
teams plan. Offer ends Nov 27.

-
-

© 2022 Adobe. AllRights Reserved.



Landing Pages &
Forms

Steven Vanderberg
Product Manager
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Form Validation Rule Exclusions

Meet legal and business requirements

@ Exclude individual forms from your Global Form
Validation Rules

e Allow all submissions from subscription centers or
other business critical forms

F\\ Adobe

% Landing Pages &
Forms

Font Family: Helvetica
Font Size: 13

If Known Visitor, Show: Form

Global Form Validation Rules: Dizabled

Enabled
Disabled
Social Form Fill 4
Ej Facebook [ Twitter

Thank You Page

© 2022 Adobe. AllRights Reserved.



Updated Editor Look & Feel S

Move over, mauve

@ Editors and Person Detail pages updated with new TP A R
logos and colors

* Brings more Marketo Engage screens in line with
Adobe Experience Cloud look and feel

FA\ Adobe 2022 Adobe. Al Rights Reserved.



Approve Form Permission % anding Pages &

More control over your forms

@ More granular permissions for changes on Forms Edit Role
Role Name: % | Web Designer
° Control Which user roles Can approve Changes to Description: Has access to Design Studio except approval

permission

Form assets

Permissions:
= 8 Access Design Studio (27 of 35)

Access Email (4 of 6)
Access Email Template (3 of 4)
= [ Access Form (3 of 4)

Delete Form

Edit Form

Access Image (3 of 3)

Access Landing Page (3 of 4)

SAVE

L—
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reCAPTCHA v3 integration

Frictionless scoring of form traffic

@ Enable Google reCAPTCHA v3 to score legitimacy of
incoming form submissions

* Integrate with Google reCAPTCHA v3

* Enable frictionless bot scoring on critical Marketo
Engage forms

* Build workflows to exclude suspicious submissions
from marketing campaigns

F\\ Adobe

Landing Pages &

Forms

CAPTCHA Provider:

reCaptt
CAPTCHA Normalized Score: TRUSTE
CAPTCHA Raw Score: 0.9

Progressive Profiling: Disabled

Label Position: Left
Font Family: Helvetica
Font Size: 13

If Known Visitor, Show: Form

Global Form Validation Rules:  Enabled

| CAPTCHA: Enabled I
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Next-Generation
Experience
Nilesh Dalvi
Product Manager
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Next-Generation

Next Generation Experience: Email Details View E—

New Experience with toggle switch for better usability without losing context.

Design Studio -5

@ Discover Email Details in a brand-new experience to

o . . . . . . g bk B e
enhance usability with quick actions to obtain insights £ I i
v @ petaut Overview  Testing dashboard

v B emals
| > T

> B3 crazy

E¥, D Gated Content CTA ad Emai

* Use toggle switch to easily transition from previous
experience to new experience without losing context of
your activities and retaining changes across experiences

mmmmm

* Experience intuitive data organization to gleam meaningful
insights about your emails at a glance

* Perform quick actions based on relevant actions available
based on the Email Status

> [ testfolder

2 TestKaran Jr We've Improved email assets — See details at a glance, edit drafs, and quickly access the testing dashboard

F\\ Adobe
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Next Generation Experience: Email List View Vi BEGRTen

Experience
New Experience with Toggle Switch for better usability without losing context.

@ Discover Email List View in a brand-new experience to
enhance usability through uncluttered view and quick
actions without accessing individual forms ©

» B4 Email Templates
> B Emails

> [ Foms

* Use Toggle Switch to easily transition from o
previous experience to new experience without losing
context of your activities and retaining changes across
experiences

* Obtain comprehensive view of all the Email Assets at one
place along with their details to perform immediate
individual or bulk actions thus enhancing productivity

* Use filters to search by name, status and archival state to
get a controlled view of relevant items to make quick o st et
decisions regarding the Email Assets

F\\ Adobe
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Next Generation Experience: Email Test Dashboard View @ rerionee "

New Experience with toggle switch for better usability without losing context.

ENGAGEMENT SCORE

@ Discover Email Dashboard Details in a brand-new
experience to enhance usability with quick actions to
obtain insights

Champion

uuuuu

* Use toggle switch to easily transition from previous
experience to new experience without losing context of
your activities and retaining changes across experiences

Clicks and Opens ClicktoOpen  Unsu bscribes

* Experience intuitive data organization to gleam meaningful
insights about your email dashboard at a glance

* Get insightful information in the form of widgets to gauge
the overall email performance.

FA\ Adobe © 2022 Adobe. Al Rights Reserved.



Next-Generation

Next Generation Experience: Images and Files View Experience

New Experience with toggle switch for better usability without losing context.

ﬁ Images and files

@ Discover Images and Files List and Details View in a brand-
new experience to enhance usability with quick actions to a v
obtain insights & o

> B4 Emall Templates

* Use toggle switch to easily transition from previous
experience to new experience without losing context of
your activities and retaining changes across experiences

* Experience intuitive data organization to gleam meaningful
insights about your images and files at a glance

* Perform quick actions based on relevant actions available
based on the Images and Files Status

FA\ Adobe © 2022 Adobe. Al Rights Reserved.



Next Generation Experience: Snippet Details View

New Experience with toggle switch for better usability without losing context.

@ Discover Snippet Details in a brand-new experience to
enhance usability with quick actions to obtain insights

* Use toggle switch to easily transition from previous
experience to new experience without losing context of
your activities and retaining changes across experiences

* Experience intuitive data organization to gleam meaningful
insights about your snippets at a glance

* Perform quick actions based on relevant actions available
based on the Snippet Status

F\\ Adobe

Q

Design Studio

> g Kin
> [ Kunal

%) Kunal Snippet 03

(& LM-145675 Manish Some

[ MEUE Snippets
£ MKPHCE SHIPET
) New AWD Snippet
S notsnippet

> [ samyak

[ shobhit test archive move

(& Shobhit Test Snippet Clone

~ [ sneha

Next-Generation

Experience

'y .
Snip1
o P £ Snippet act
wpe: Snippet Status: Approved with draft Last modified: June 27,2022 247 PM IST by sky qagl2
Overview
Used by
Appraved Summary
Unapprove
Approved Draft
Preview
Created at May 30, 2022 4:43 PM IST by sky qagl2
Last modified June 27, 2022 2:47 PMIST by sky qagla
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@ Next-Generation
Experience

Tina Tseng
Product Manager
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Next Generation Experience: Move dialog enhancement ext Generation

Display folder hierarchy of Destination folder in the Move dialog

@ View the folder hierarchy for each folder so that moving
assets is easier and the likelihood of moving assets to an
unintended folder is reduced. Move email

Move: Fall 2022 newsletter_North America

From: Emails

* Inthe Design Studio, Database, and Analytics app areas, when
the Move action is selected for an asset, in the Move dialog
the Destination folder field will display the folder hierarchy for
each folder in the list

Destination

Design Studio

Folder

Select..

I Globl Emails
* The exception is the use case of moving an asset to a folder Do) Ot s
. . . . e el . . . I torth America
within a program in Marketing Activities. This move action will Do) O s ) G
not display the folder hierarchy as folders within a program Mihirts e
cannot have duplicate names. B e

Design Studio » Default ) Emails

I—
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Experience Automation

Kenneth Elkington
Senior Product Manager
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Munchkin: Protocol Agnostic Link Tracking P

Track Additional Types of Hyperlinks

@ Track additional types of link interactions, including tel and
mailto links

* Record lead interactions with links pointing to telephone
numbers or email addresses

* GA rollout will begin 8/11 and continue through 9/8
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Campaigns: Anon Campaigh Replay Enhancement [Beta] e

Always Perform Campaign Replay After Anonymous Lead Merge

@ Available in the August Release as a Treasure Chest Flag,
when anonymous leads are promoted, campaign replay will
always be performed after the anonymous lead is merged
into the known record

* Ensures that campaigns triggered as a result of an anonymous

lead merging with a known record will have consistent filtering
behavior
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Experience
Automation

Self-Service Flow Steps: Program Import Update

Importing is now permitted when destination instance has multiple compatible
flow step services

@ Importing programs with custom flow steps or smart list
rules will now be permitted when the destination has more

than one compatible flow step service

* Users will be allowed to assign any imported rules or flow
steps to a particular instance of a compatible flow step service

FA\ Adobe 2022 Adobe. Al Rights Reserved.
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